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1. Answers the following questions : 5x1=5
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a) What is the percentage of rural population of India as
per 2011 census?
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b) What is cooperative market?
SR qe {2

¢) Write the full form of FMCG,
FMCGR 5754 TIsot fovadt |

d) Mention one source of non-institutional credit.
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e) What is regulated market?
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2. Answer any five of the following questions : 2x5=10 c) Explain the scope of rural marketing.
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a) Define rural marketing. y d) Write the features of Regulated Market.
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b) Write two types of co-operative marketing societies. \ \, ¢) Write a note on agricultural credit policy.
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c) What is meant by agricultural credit? *: "l’-f_:'f f) What is Self-Help Hroup (SHG)? Write about the
Tﬁ e {%ﬁ 53 e ? s --_;/ . role of Self-Help Group in rural development?

d) Mention any two agricultural products exported from N RIS ) I S B ACE RS SRS P e Sl e
India. wiseels R i
Siare I T [ w551 R =y T | 4. Answer any one of the following questions : 10x1=10

€) What is Public Distribution system? T Rl @bt erE Ted o ¢
erzat o BIEERET] a) Explain the differences between rural markets Urban

f) Write two objectives of regulated market? A ke,
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g What is KCC? b) Discuss the role of information technology in rural
KCC fe marketing.

3. Answer any four of the following questions : 5x4=20 &3y e Fae Y dyfeq B SHiervl T4 |
SO ReIe Bift et S fora 5
8) What are the sub sectors of Rural Sector in India? X
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b) Explain the role of Government in the development of
agricultural marketing,
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