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1. Answer the following questions as directed :
1x8=8
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(i) The process of converting thoughts and
ideas into a meaningful message using
words, pictures or symbols is known
as ; (Fill in the blank)
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(ii) Media scheduling does not focus on the

c) media plannin
frequency of the advertisement. & P 5

(State True or False) falfoal sk
RIfH SifFegese Resl g =i ey (d) product manufacturing
Gled (8% (7 o f&30) | ol Bl
(iii) State the full form of ASCI. (Choose the correct answer)
ASCI 7~ =vf vt | _ 1 o (o7 Gewch! AR Gfrean)
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(iv) Aishwarya Rai in Loreal advertisefaerf - AN (2] The headline is considered the best
represents appeél b sl Nt important part of an advertising copy.
R e = State T Fal
(Fill in the.; TR Ry : (State True or False)
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(v) Which of the following is not a function (vi) The _____ method of preparing an
of an advertising agency ? advertising budget allocates funds
based on a percentage of the company’s
O (IO (I Reatom ey iy w1 2 total sales. (Fill in the blank)
(a) market research FwiolNg TS0 dWO I N oS
G SfeaEel AR 19 RER el eoie fofe 3
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(viij) Which of the following is not an
example of internet media used for

advertising ?

(b) copywriting and design
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OFE (el [T@ieiee A 9] 9 BORED (c) State two features of good advertising

AT Tl T 2 appeal.
(a) Social media platform <! e Realo ST ﬁfﬁi % CCEd < |
2 [ et (d) Why is it essential to measure the
‘ ' effectiveness of advertisements ?
E Realsl< ToTOR (&1 I R ST 2
oT> 2fé "(e) Mention two advantages of flighting
(c) Television commercial " strategy of media scheduling.
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(d) Email marketing _ N
BeE < () State two arguments given by
; economists against advertising.
(Choose the correct answer) RreaerR Relcs SdeRw @ il 767 e
(¥% Ce0b! AR Serod) Tz 4|
2. Answer the following in brief : (any six) (g) State briefly the AIDA model of
2x6=12 advertising.
SECRIRIGISE 2
U R ¢ (Reatzar mam)) Roaieig @uIREd (AIDA) TTETH! BT Sd
(@) State two objectives of advertising. 1|
fetr= 70 Ty Tz 91| (h) Give two real-life examples of using

transportation vehicles as a medium
for advertising in India.
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(b) Mention two disadvantages of using
calenders as an advertising media.



(i) State the concept of micro schedulin%m\{ O\

in advertising. S/ |
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() Give two featuers of affiliate advertising&‘;};\J
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3. Answer any four of the following questions :
5x4=20
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(a) Briefly describe the elements of an
effective advertising copy.
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(b) Discuss some of the commonly used
direct advertising media.
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(c) Explain some of the factors affecting
audience analysis.
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(d) Discuss briefly the significant role of

an advertising agency in the modern
business world.
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(g)

(h)
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Explain the negative social impacts of

advertising.
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Explain the various methods of testing
communication and sales effect of
advertising.
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Explain briefly the legal aspects of
advertising in India.
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Discuss the factors affecting the

selection of advertising media.
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4. Answer any two of the following qulegii;ilzs 0
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() Discuss the factors to be considered
P\;.rf" while deciding the advertising budget.
=R et R e e R SR

\Da

:_(b “Discuss the merits and demerits of
internet advertising.
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(¢) Discuss the various types of advertising
copy.
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(d) Explain the various testing techniques

used in evaluating advertising
effectiveness,
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Critically assess the significant ethical
aspect of advertising in India.
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