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The figures in the margin indicate Sull marks
Jor the questions.

1. Answer the following as directed : 1x8=8

SIS TR TP st s fore

(@) Consumer behaviour is affected by

COT&T 69T ACRIS F47 SoAMCE 3°e

(i) family
ATt

(i) age
[
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(2)

(ifi) income

uE

(iv) All of the above
@9 SIRCFH20!

(Choose the correct answer)

(= Toach AR Sfenean).

(b) Social class, religion, race, culture, etc.
are significant variables for
segmentation of markets.

(Fill in the bl:'_:mk}
TR e, of, @, e ek 27
BLCiRE] e [ @Fe Tome |

(=04 91 #&T 1)

(c) Which one of the following is not a

participant in the consumer buying
process?

e @FE Seer @ dfere
- SRR T ?
(i) Initiator
I FEl
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(3)

(i) Purchaser
(P9

(iti) User
- R

(iv) Supplier
SR

(Choose the correct answer)

(= Teac AR Sfepen)

Which of the following is
psychological factor of
behaviour?

not a
consumer

I (] (ST TBIGS S0I9d S
CETN,

(i) Motivation

senfroeas

(ii) Family income

RIS
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(4) (8]

(i) Attitude (iti) Reference group
JCATSIR | gk

{iv) Perception (iv) Standard of living

i Ay CECUIEUERICEAS

(Choose the correct answer)
(Choose the correct answer)

(o each! AfR S . (= TeTeh TR Sfete)

fe) Consumer behaviouris a process.

Which of the following is not a biological
(Fill in the blank)

factor of personality?

(ST&H S04 9P aife |

SR CRICO! T CER e =y 2
(0 3% *& 3¥91) (i) Heredity
() Which one of the following is not the TS

. — Ak\ &
economic factor of consumer behaviour? | % . (ii) Physical feature

T POl T (SER WA SR AP 5107 /=S
qRu (iii) Brain
(i) Consumer credit g
=TT 49 (iv) Home environment
924 “f[{e

(i) Family income

GIERIGE R

(Choose the correct answer)

(e TeaCh! AfR Sferea)
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(6)

3 e
(h) Sales research is not a component of (e)
consumer research.

(State whether true or false)

& o1caqeN ToTeTST RETR GOl S =4 | | 0j]

(w7 @& Srom fow)

2. Answer' the following questions brielfy
(any six) : 2x6=12
wore SrEfie TR 5y Ued for (R e i)

(a) What is personality?
ey 2
(b) Write about consumer attitude.
oS JeATSRA Ry forsi | e
(c) What is consumer motivation? |
Tofeere afeenfresad 6 9 |
0
(d) What is reférence group? |
PR 7@ 52 |
26A/100 ( Contiriued) - 26A/100

(7))

What is consumer behaviour?

ToTerE Hee 2

Give two examples of negative
motivation in consumer behaviour.

SIS WIS AT (R Hol AT
CHRTR SRR fa |

What is market segmentation?

&9 R 9

What is social class?

e ciat 2

Write two features of culture.

FePhod Yol (IS fos |

What is socialization?

AR 2
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(8) | (9)

3. Answer the following questions (any four) : 5 (¢) Explain the different components
5352 associated with ‘Tri-Component Attitude
TS SRS 2pTYEd Tad o (R e Sifet) | Model’ with suitable examples.

RIS GBfte wo oo wie
Rfen TamrrTR SE Srmes oice
40|

(a) Explain the importance of market
segmentation in consumer behaviour.

Tricere™ HmaTe I8H Reiftos ™ gFyg 3¢

<911 4 :
() Explain the role of personality in

influencing consumer behaviour.

(b) Explain the different roles that a person /06 & :‘\3\

can play in a buying decision. /':{‘2 g ‘{a::%\ SUEEH WIS Ieed oo SR I
2y \
i ) oL \ & W l
) Prawe g e 71 /1 R $ 5{ nid - //'“‘ai
T 4 | 2N Bty S
NS Y,
';,bgi*‘l /,_{g) Explain the concept of variety and
(c) “Consumer behaviour is interdisciplinary 1}: Tt “# novelty seeking behaviour of consumers
subject.” Explain the statement. i with examples.
“Torere ST SRR R 17 R CPCSTST (3fod) 1 gerg ST 637 42T
< | SHIRIR G0 37T <67 |

(d) How do reference groups influence the

consumer buying behaviour? Explain. (h) Explain the importance ij study of

consumer behaviour.
AP T RENF TAEIER AR TACETEN OI6A AR GG o Il
SIS ¢ 7 3691 341 | 0 |
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