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The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.

1. Choose the correct option from the following :

: _ ) 1x8=8
e o|l Ao [Re AR SEet ¢
(i) A store that stocks particular type of
merchandise : “wan Cayj

(a) Convenience
(b) Speciality
(c) Departmental
(d) Non-store
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(@)

() oo

R e e e s 29t <51 B 3
(@) R4

(b) R

(c) Rerm

[d) T8

This layoup is the simplest type of store
layout in which fixtures and
merchandise are grouped into free-
flowing patterns on the sales floor -

(a) Grid :
(b) Free- ﬂow;;

(c) Spine 1\5

29 RUPR Wb 72w s T Rrapiq

WWWWWWR
Q@R SIS (NG w11 =3 ¢

(@) &

(b) T&-E[IR
(c) GRS
(d) 2w

BO6FN 0045 9

(iii)

(iv)

BO6FN 0045

Retailer is a person who sells the goods"
in

(a) large quantities

(b) small quantities

(c) Both (a) and (b)

(d) None of the above

mﬁmmuﬂmﬂma}%ﬁmmﬁ
RAlsm__ 1 A8

(@) J=& ARNER

(b) W Al

(c) (@) T (b) T

(d) RRAR GFIAIGIEE T2

%\
\

No middle men is involved in—
(a) Wholesale

(b) Retail

(c) Direct marketing

(d) Agent services
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@IE TSI Titw 75y (vi) E-retailing refers to
(a) sales of electronic items
e (b) catalogue shopping
(b) <Al (c) computerized store
(c) @orE Rl (d) retail and shopping through
| internet iie
(d) =% Rl S5 REE 3o
(v) A multi-channel retailer sells (@) g AR R
merchandise (b) - CoUBL AR
(c) FI>IToRIZET B9

. (@) over telephone

(b) through retail store

(c) over internal

(d) over more than one channel

(vii) All of the following are types of non-
store retailing except i

(a) Catalogue retailing
(b) Vending Machine
(c) Door to door selling
(d) Chain store

(@) et Tiwcs oot dl (FICER ARE FRENEICER, (20 7 -
) 77 4pal R oA TBYe ¢
b) R Rl s oy, 9 bl
(c) TOREHT GRS (b) Cefe G
(d) GO SRE GEE Gsis- (e) I T et =1
(d) O BT
R 2 BO6FN 0045 5 Contd.




viii) T G . :
(viit) The word Retail is derived from (iii) Mention two characteristics of retailing.
a) Lati
(et S R 701 TR B
(b) French \

G (iv) Define shopping goods with examples.

BrEeR e IS990 ANA R AKe 3 |

(d) English

(v) Give the meaning of direct marketing

with example.

BRIz e derw Rl ol |

(vi) What are ‘Haats’ in traditional retailing

scenario ? '

st YAl RER @obe 6 &2

25 SWWiri : ’
: (al;zlte V.ery short answers to the following : : . (vi) What is retail supply chain
s
Hin 2x6=12 management ?

meﬂ%ﬁ@@ms(mw) L IS X<E TR e

i)  Defi i ; :

() Define retail management. ; (viii) Write any two drawbacks of
5 VIR AEw foraly | Departmental stores.

oy B'99 e 7o) SPjRa |

(i) State the difference between speciality

store and disc : ;
aeu St (ix) Write two advantages of Online

%CQIT’I P OIS [T @6 Aes i<l ‘ retailing.
, e 4g9 R 77 e
BO6FN 0045 6 e e
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(x) What is AutomatedVVending Machine ?

i (oft (oA 2

(v) What are the key factors to be
considered for designing a store layout ?

| Explain.
3. Write answer to the following : (any four) el : T
BA o1 STz [ e 9 1

Write a short note on Visug -\

£ f's'cuss the importance of advertising | () W
frld sales promotion in retail business. | merchandlsmg-.

S
¥

4 :

3] (vii) Discuss the role of internet and
e o affect, the information technology in retail
retail location planning ? S )

e business.
gﬁg R R : WWWWW@?{F@@%
ik & ST Al T4 |

(i) Discuss the functions of a retaﬂer in )
detail. (viii) Highlight few challenges -posed by
organised retailing to the traditional

3! RewoR BT Reseim s 31| ‘
, retailers.
(iv) W:l"cle'na short note on Catalogue siaioTe Al RGO oS A29ifo® Yol
retaill ; 4
= R offe 1 i AT AR
cpeoerl Yol Riepls esiqw @bt pfS (Gt el | SR
BO6FN 0045 8 _ Contd.

BO6FN 0045 9




42

Answer the following questions

: (any two)
10x2=20

woTo NI Oes fora 5 (Ricw1ean wor)

() Write short notes on :
(a) Tenant mix 5
(b) Long tail retailin m\\ S
. 2 SON
53 (O forat ¢ /S /RN
a al
(@) OrerSHR fid |3 2]
B e SN )
3 : NPy % 5T
() What is store retailing ?‘“%31(131&11‘1 its
types with examples. 2+8=10
9 Al Rl 52 23 UPIPTR Criizel ire
IR 9|
(iii) Discuss the various stages of the wheel
of retailing theory.
Pl Rt o vt RSt e R sivcemioy
<91 |
(iv) Discuss some key features of retailing
- in India. Also, write ‘about the
- Contribution of Retail sector in Indian
economy. 5+5=10
BO6FN 0045

10

©ReS Ypat Rl R T (FEA [
SIS T | S, SIS S Rl I
SRviAe R 14|

' ' i ing the
(v) Discuss the factors 1nﬂ}1encmg X
growth of retailing in India.

: 5000
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