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1. . Answer the following by choosing the correct
option : 1x8=8
wa fed AR Sedls Faiewe Ued fr

(@) “Marketing is the delivery of standard.”
This definition of marketing has been

given by —
TP Te ARG A |7 ISR G2
B SI9RDIRE —

(i) Stanton (C)
(i) Kotler ((F5z1R)
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(b)

(c)
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(i) Mazur (3re) (@)

(iv) Tousley (ree)

Bread is an "
& example of vyt FCEIe (PR ~ARST e ¥
—  Snrme o S SRR A SR 2
() emergency goods () Consumers (J1ZF)
CRFRIPITN T3 i
(i) Government (55FR)
(i) convenience goods (iii) Sellers (Rt
RS 73 (i) Policy makers (TS eI
(i) speciality goods e (e) Introducing a product or service at low
Pl oo -..,.\\ price is called —
“C13§ Y5l /5 N\
i = N St T SRA GRIN 20 S S\Siicad
(iv) impulse goods o . o T a3 ot =
2fern el Ty NN o | J (i) Prestige pricing
Consumer behavioyr ig . N4 _H; sefimteyel i el
a CCted by - v " oL
COT&H 69 eoifis =18 (i) Psychological /prlcmg
() ! a7 — i wis fHdEd
II’lCOme (W)
(i) Famil (i) Penetration pricing
mi £
5 y (Ctam) conR W Fdie
i) A . .
ge (F) (iv) Skimming pricing
() All of th fi
¢ above (@sfgq siwfge i A
DR
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tion is essential to

Product diversifica
res of

meet changing tastes and desi
which one of the following ?




(/) Which of the following is an example of

(9)

(h)
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promotion mix ?

RIS (@R TStdeeel from Somm 732
(i) Trade fairs (Jffdey (F=)

(ii) Advertising (Re&i#[)

(i) Test marketing (IS =)

(iv) All of the above (G2 IG{3(H261)

Sales promotion activities are
conducted by —

T e PrRrEER “ARbikre wE —
(i) State (FFIIE)

(i) Customer (22F)

(i) Retailers (¥pal Reael3)

(iv) Salesmen (R& Fiw)

What is environment friendly marketing
called ?

O TR /g e =z

(i) Service marketing

TN Tt

(i) Green marketing
CTOE TG

4

o Y hzh_.‘."“\
e

(iij) Value offering
o7 BRI
(iv) International marketing

G OF ISTTTI

2. Answer the following questions very briefly :
(any six) 2x6=12

wete fral eeTRe ofe oo Oed ol 3 (Riciear
B!

(i) State two characteristics of marketing.

G 70! A S 4l |
What is product differentiation ?
A sjAFTe [5e

What is co-branding ?

RGN AR 52

What is prestige pricing policy ?
sEfmiele sErmite e 52

(v) Write two importance of channels of
distribution.

Resel 2areTa 7ol @y |
(vi) What is e-tailing ?
3-(53fR 2
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(vii) What is personal selling ?
Ffere [t G2
(viii) Write two factors affecting pricing mix.
79 fRdfiael e ererifie wat 767 St B
(ix) What is consumerism ?
arzerm e

(x) State fwo advantages of direct
marketing.

o IQFIeE 7o7 AR 77

3. Write short answers to the following
questions : (any four) 5x4=20

fFere e StE Bew ol 2 (Rt s1Ron)

(i) Explain the differences between
traditional and modern marketing.

AT G YT TGRFER TS 4

ANLFIEE G 4 |
(i) Explain marketing mix.
JEieFel Sate gy 54|

(i) Describe the factors influencing
consumer behaviour.

TSGR SI69IF eeRIfEe 3 TR
9t 41|
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’ (iv) Describe the market positioning
f concept.

|

|

JGH Bl QIEENCET it 0 |

(v) Explain the importance of market
segmentation.

o9 Reiftrossiw o9 It 591 |
(vi) Discuss the stages of product life cycle.
Trofife TT G 5G4 TR S T4 |

(vii) Discuss the various forms of
distribution channels.

Ty oxd g [ifen eIz SieEna 341 |
")\ (vii) Explain the advantages of online
“ \&\  marketing.

/

-~
-

= ;',:;;,,4'. Answer the following questions : (any two)

| 10x2=20
Araie oHiERT Tes frdl ¢ (Rt 7on)

(i) Discuss the various environmental
forces influencing marketing.

I dorifte s [feq sfRkeifis
FIFAIZ DA F |
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(i) What is consumer behaviour ? Discuss
the consumer buying decision process
with examples. 3+7=10
Torei@ld Speel W 2 Solrore! waaa
g efeFaId] SningeR GIee SHicesal 41 |

(iii) Explain the different basis for

classification of products. Discuss the
functions of labelling of products.

3+7=10

Besliie T F9a0T Rifen fefemz 2 =t |

TeA(I® G (FTARTSS RO cTnal T4 |

(iv) Describe the objectives of pricing. Explain

the pricing policies which can be adopted

by a new product. 5+5=10

o e SR 39 w911 @6t TeRee

Terlire a9 o0 Wdiwem qim azo </ o
AR T 4 |

(v) What is promotion mix ? Discuss the

factors affecting promotion mix
decisions.

Tl Tt 72 Srem feer Prarasmes
ACIETS T TCAMFPIR &6 351 |
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