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COMMERCE

Paper : BCM 0200304
(Principles of Marketing )
Full Marks : 60

Time : 2% hours

The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.

1. Answer the following by choosing the correct
option : 1x8=8

v s Ak ez FNialer@m Seg fa
(a) Marketing refers to
IGFFI S T
(i) goods distribution
AWE] o
(ii) exchange of goods and services
AR W TR S

Contd.



(iii) sale of product
S AR R
(iv) » All of the above
THENS ARl

(b)) Which one of the following is related to %

micro-environmental forces ?

W@WWW@WM—~

R ?
(i) Demographic
G TRT- 'FIWI?I?PT

(i) -Marketing intermediaries
 IGIRFR TGFOFIS]
(i) Economic
GRIGIE
(iv) Socio-cultural
AfEs-Agos
(c) Consumer behaviour is affected by

TATSIER T63e 2e[ifFe F€ SAMAE! 2o

(i) family
GIREIG
(ii) age
SEIET|
(iii) income
Ik :
(iv) All of the above
o SIBB(FR0!
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(d) Which of the following is not a type of |

marketing concept ?
ARG (S0 ISETaE DREE AT T2 2

()

(1)

.(iii) |

(i)

Production concept
TeAMAT Qe

Supplier concept
RIGISESIRIER)
Selling concept’

=9 g9l

Societal marketing concept
SIfers TEiRTae Qe

Form of testing markets and getting
customer feedback of promising ideas
is called

Wﬁﬁﬂwmmm
QIEICIE (Il 2

(i)
(it)
(iti)

(iv)

1dea generator
giena Berlfe
concept testing
4l 2T
product testing
A AR

test marketing

TG A9
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- (iti) E-Commerce

Fast food outlets like Pizza Hut is an
example of which marketing technique ?
%S A {9 (8 (T Pizza Hut Fewie
(I TGP A oq Griael 2
() Product franchising

AN ceiRfer
(i) Business-format franchising

FQRCAS g2 T

E-3F15
(iv) Retailing
Eal Jolew

A company that attaches the same

brand name to all of its products is
called :

G @A (@foT1 20 TR AT 6l
@ T 2 F(E, ofoF TWF @ 2
() family brand
AAES @
(i) individual brand
TSNS ey
(W) Geographic brand
SR &

() Service brand

el @@

(h) Which of these is not an advertising goal ?
(i) Attention
SRS
(i) Desire
A1
(iii) Adoption
SR F
(iv) Action
e

2.  Answer the following questions very briefly :

(any six) G 2x6=12
e Al TR oIS B Oed 11 8 (Riealeatl =)

(i) State two importances of marketing.
TG 5 SF9 O T

(i) What is target market selection ?
TERTE G P 5

(iii) - What do you understand by buying
motives ?
&R Sarl] W & g 9

(iv) Briefly explain the role of packaging.
(BIofEeaed SRl B I

(v) What is e-tailing ? :

e-(b3fee 72
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(iv) Explain the various product support
services available to consumers..

Sorereite Gokd @Rl [fen Ama Fme

" (vi) State two pricing objectives.
WS 4RO 70! Sl S |

(vii) Write two differences between goods

marketing and services marketing. - {fﬁ—(”}“' AR <R 5 |
‘L Offs . >\ - : ; o :

A TG WIE GRS SRR S | r"(v} Describe the factors affecting pricing of
551' ANl ot | 'J ;; , a product. :

(vii) What is consumerism ? = T _} | AR M SRR AORIES 9 BAMINAR
TororeRm Fo | '\ /5 Fefql 4|

. . . 3 Sa. -—_——/ . . .

(ix) What is green marketing? & [ NagEe Vi) ‘Discuss the different types of

CToE aoiEaad &2

(x) What do you mean by personal selling ?

Jiee Regasd e & & 2
Write short answers to the following
questions : (any four) Sx4=20

fReie exrres s el foril 2 (Rt sif<e!)
() Explain the functions of marketing.
TGRS PR G

(i) Explain the significance of the study of
consumer behaviour.
TACSIE SbSel SIpIEas oo i F4 |

(i) Describe the differences between
product differentiation and market

segmentation. 14
AN AL O @i Rl e |
L@ T 757 |
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distribution channels with examples.
ffen eeRa fosd SJT?UWITR WWW
<4l

(vii) Explain the elements of promotion mix. |

Ty RO SAMETIR 10 0|
(viij) Explain the advantages of rural
marketing.

eﬁs‘ﬁq FEREEC ARAPTZ W 40|

Answer the following questions : (any two)
10x2=20

st R e B ¢ (R 7h1)

(i) What is marketing mix ? Explain about
the 7P’s. of marketing mix. 3+7=10
aeieeael el 5 2 @Rl fier Arebt PR
g A S
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(i) Discuss the different methods of market
segmentation with suitable examples.
TR [efaTem [fen smfomg Sge
CRIZIPHR ST <51 | _

(i) What is a new product ? Explain the
various steps involved in new product
development process. 3+7=10

G T AN {2 T AT Tz elfeFa
oIS GRS SRR il i |

(w) Discuss the major pricing policies
adopted by companies.

g (R SRETE 9 I w9 qEe

TSR S5 351 |

(v} Highlight the importance of advertising.
In this context explain how marketing

goals are not with celebrity
endorsements. 5+5=10

Reatvma acaretimel S w9 @3 TS
Wﬁa@w@awﬁwm
A (S Ao 77 =) w5 |
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